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Hello |1am Neetu \
I am an experienced digital marketer adept at
Google Ads, Facebook Ads, and lead generation
strategies. With a strong focus on client
management and team coordination, I excel in
crafting impactful campaigns and driving quality
leads. My portfolio demonstrates a track record
of success in optimizing landing pages,

implementing local SEO tactics, and delivering
exceptional results.

I am passionate about leveraging digital
marketing techniques to achieve business
objectives and exceed client expectations. With
excellent communication skills and a dedication
to staying ahead of industry trends, I am
committed to delivering innovative solutions
that drive growth and success for my clients



CASE STUDIES

6 Days facebook Ads

The client wanted more quality leads for their 6-day live
campaign in the perfume niche. We created multiple sign-
up conversion campaigns, testing 15 locations to find the
best targeting interests. The goal was to ensure optimal
performance and boost conversions.

1 Leads %2421

2 cost per leads %18 per leads
3 Amount spent in ads T 6221

4 No of click 120688

5 sales made 50 perfume

ROI= Net Profit /Total investment* 100
17500/6221*100
=281%



Here is the Ads copy and Result
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Performance overview

Amount spent @ Reach (lifetime) Landing page views @

<1,500.00 38,519 881

Amount spent
% S00.00
% 400.00
% 300.00
T 200.00
£100.00

% 0.00

We tried out 15 creatives featuring captivating perfume bottle
images. Alongside, we penned five unique long copies and tested
different headlines for each.



CASE STUDIES

13 Days Facebook Ads
Campaign

To elevate the caliber of leads for their 13-day real
estate live campaign, the client sought dynamic
strategies. We developed multiple sign-up conversion
campaigns and meticulously tested 15 locations to
pinpoint the most captivating targeting interests. Our
goal was to maximize performance and drive
conversions to new heights.

Estimated daily results

Reach @
40K - 114K
Leads @

45 -129
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@ Destination

Tell us where 1o send people immediately afier they tap or
click your ad. Learn more

Instant form

Make connections with people by letting them send contact
information and other details to you through a form. Learn
more
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Include additional details

Yous Drearn 1 BHK Flat Awadts ol Shree Kurlai
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Get quote

@ Destination

Tell us where to send people immediately after they tap or
click your ad. Learn more

Instant form

Make connections with people by letting them send contact
information and other details to you through a form. Learn
more

Create form
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On-Facebook Leads @ Per On-Facebook Leads Amount spent @

417 339.83 %16,608.79
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&3 Demographics W Platform

Placement per platform

& Demographics & Platform

Age and gender distribution

2534 3544 4554

1317 1824

B ien B Women
B1% (338) 19% (79)
Cost per result: £38.02 Cost per result: 147,38
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Activity types: All w o Customise

: Amount spent @

3734.34

16.Jul 3N Jul el 15 Aug

B On-Facebook leads (% Historical edits

Activity types: All ® g Customise i
© Per on-Facebook leads | Amount spent @

1239.20 3744.75
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Activity types: All » =@ Customise

Amount spent @

31,323.04
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BB 45ep2024-155ep 2024 w

B3 campaigns
m (B Duplicate  #* Edit & A/Btest

OFff{On Campaign » Budget

Sale ads 12/9/24 — Usingads..

CBO-sales-11 sept. :hd.« 1-... 4 48,683 113 2157708 1.500.00
Wabsite purchases Per purchats Dusily
sale ads (looklike, cutome) RV 18/8/24 (Reel im... =lick or 1-... il B4454 138 J46881 T1.000,00
Website Burchases Per purchase Doaity
sales- B Slick or 1-... 5127 1 — Usingads.
Website purchase Per purchase
sale ads (locklike. cutome) ..  Unpublished edits  Click or 1-... 2. 6,956 1.08 241552 %1.000.00
Webste purchases Fer purchase Daity

L L . i .
Results from 8 campaigns @ — 138453 134 —
Excludes deleted items Multiple conversions | Accounts Centre acc Per Accounts Centre account Muitiple comversions




| experimented with various creatives using captivating images and wrote 10 to
12 unique long copies, testing different headlines for each
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Here Are A Few Of My Clients

I managed social media Accounts for 70+ clients across various niches, aiming to deliver the
best results by boosting follower engagement.
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Expert in Googles Ads

* Engagement
* Monatization
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e Skilled in keyword research.
e Experienced in running ads.
e Utilize Google Analytics effectively.
e Proficient in Google Tag Manager
Utilize Google Analytics effectively.
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Google
TagManager

Hame T Type Firimg Triggers

Ad words Conversion Linker Conversion Linker © siipages

Call no click Google Ads Calls from Website () coll o clicks #0 (D) phone no click
Conversion

clicks appointment Google Ads Conversion 10 o+ sppointment click
Tracking

Conversion Linker Conversion Linker e All Pages
facebook pixel Custom HTML © wirages

Form_fill thankyou Google Ads Conversion © mankyoupage.view
Tracking

GA4 - Schedule An Appoiniment Google Analytics: Gad Event () Schedule an Appolntment - Thank vou

Google Ads - Schedule an appointment Google Ads Conversion @ schodute an Appointmant - Thank tou
Tracking

Google Ads Calls from Website Conversion Google Ads Calls from Website e call leads
Conversion

Google Ads Conversian Tracking 1 Goagle Ads Conversion 6 suunk
Tracking

Hame + Type

Click Classes Drata Layer Variable
Click Element Data Layer Variable
Click I Daita Layer Variable
Click Target Data Layer Variable
Click Text Auto-Event Variable
Click URL Data Layer Variable
Container |D Container I

Event Custom Event
Farm Classes Dt Layer Variable
Farm Element Dt Layer Variable
Farm 1D Dt Layer Variable

Farm Target Data Layer Variable

O vame Event Type Last Edited
all clicks AdlElements a month ago
call leads Page View contains htigs:fwww.drvivekga... o month aga
call #o clicks 69 Al Elements conains 1€ 7045195369 a month ago
gel appointment click Al Elements containg GET AN APPOINTMENT a month ago
just all licks it Links a manth aga
Just Links Just Links containg hitps:/fapi whatsopp.c.. a month 8o
Just Links 1 Just Links containg hitps:/fapi whatsopp.c.. a month ago
Page View Page View containg hitps.api.whatsapp.c.. a manth ago
Phone no Page View contains fcontactus/ a month ago
phone no click Al Elements contains +91 7045195369 a manth ago
Schedule An Appaintment  Thank You Custom Event contains /thankyou/ 2 months ago
Thankyoupage._view Page View contains hitgs:fwww.drvivekga .. a manth ago

Welick All Elements a manth ago




Wiew (2 filters) Campaign
'.\b' (@ Allcampaigns Bl smart ads ghaziabad call gmb 07/08/2024 16:..
L e ——————

Create Insights and reports w Overview Custom | 1-27Aug2024 ~ | € >

[ ;R
Campalgns

v

%7,059.55 spend
@ 8 &
Imgressions Clicks

6.88K 1.31K 4

Actions on your ads Actions showing intent to

How often your ads were
visit

shown

View performance details

[ Get the Google Ads mobie app

Wiew (2 filters) ' Campaign = Ad groups (1) =
(@ All campaigns CD_Google_Exec Select an ad greup

mization Simulate campaign Cam M
Op 7 M a @ paig

@ Enabled Status: Type: Search Budget: 2300.00/day sattinga

QOverview Alltime | May6-Aug30,2024 ~ | < >  Showlast30days

changes

Cost [ conv. Cost

IS 31298 3532 4.09K et

[ set the Google Ads mobile app




|l (2 filtars) Campalgns (6)

() Al campaigns v| Select a campaign
| ———

Campaign status: Enabled, Paused Ad group status: Enabled, Paused  Add filter

o - <

Avg. CPV View rate

2.13M 0.4 1.35%

0
1 Aug 2024

I simulate campaign changes $ Campaign settings

Custom | 1-27Aug2024 ~ | € > Showlsst 30 days

Pt

Avg. CPC Cost

23.48 5.23K
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Google My Business

Google My Business is a tool that helps businesses manage their online
presence and appear in Google search results with key information like

location, hours, and reviews.

My Expertise To Make This Happen

Q Your business on Google
ils 4574 T I

Profile strengih 0 :
Complee infe. ©
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MAXILIFE HOSPITAL
Neurocriticare & Research
center

Weknite Directions Save Call

521 Googie reviews

#3 vou manage this Business Profile @

Address: Vilthalwadi, Uihasnagar, Maharashira

421003
Hours: Open 24 hours =
Phone: 0251 270 DOT1

Edit your business information
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Skin Aesthetics clinic
Wirbyse Dhrectony Save Ca
Add address s 75 GoOge reviews.
autocomplate
& Youmanage this Business Profie @
b Address: 504, Sth Fleor, Or Sonall Salgaonkar s Skin

Agsthetics clinic, Riddhi Siddhi Apariments, Premises.
opp. Sahakar Plaza Cinema, Brindavan Cobony
Chembur Wes1, Tilak Nagar, Chembur, Mumbai

Phone: 059203 25068

Products and services: DOK-
Appointmen L Neannplix com
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